JOLUTION OF BGCI ITSAVE BG CRYPTO INDEX PRODUCT?

@ @ + Only Institutional-grade digital asset index product available for retail investors.

+ Only retail index product that tracks BGCI.
@ @ + Developed and managed by a team of industry and tech experts.
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Access to Platform Invite only (Request invite on bitsave.club or get invite code from current member)

An Open Ended Index Product tracking
the Bloomberg Galaxy Crypto Index (BGCI)

METRIC OPPORTUNITY IN DIGITAL ASSETS

RISE OF A NEW ASSET CLASS
We are witnessing the birth of a new Global Equities
- financial system, with new units of value e
Offer Period & new financial instruments. $111 Trillion

15t February 2023 to 28th February 2023

POWERFUL FACTORS DRIVING CRYPTO UsS M2 Money

i : $21 Trillion
o MACRO: Store of Value against inflation

and macroeconomic risk (digital gold)

ASSIVE INVESTING

Represents Large Cap Digital Assets

Efficient low cost strategy o MICRO: Decentralised Finance: Next gen
ks L o BGCI is typically used as a large cap substitute consisting of large blue-chip digital assets. " " a 5 E =
' . . e . . N open” financial infrastructure (DeFi)
o BGCI is the most widely recognised digital asset index and is a barometer for the global digital asset markets

Removes the risk of security selection e BGCI digital assets account for more than 5@% of all spot trading volume on Binance

Global Payments
¢2 Trillion

Relies on broader market wisdom . _:‘ : ) f ) ( INSTITUTIONS ARE ALLOCATING

No. of digital 3 year 1 year Sharpe Ratio
assets Return volatility

Participates in the constituents in the 2 " 2.3 Survey reports show, institutions buying

same proportion as the index & - A 11 184.59% 77.47% Rating: Very Good Digital Assets

digital assets through the bear market. 4800 Billion

ETFs and Index Products are popular
vehicles to passive investing




presentation design

THE ONE PAGE MENTAL FITNESS GAMEPLAN CHEATSHEET

2 cheat sheet will show you exactly how busy
ted while improving their confidence without

s, active adults, and former athletes just like you are able to quickly get more
‘e personal trainers, complicated diets, or spending hours in the gym.

FIT AFTER 50 s
eiusmod tempor incididunt

ut labore et dolore magnz -
BREAKTHROUGH e

veniam, quis nostrud
exercitation u clo)

l[aboris nisi ut aliquip ex ea

commodo consequat.
Lorem ipsum dolor sit amet, consectetur adipi

eiusmod tempor incididunt ut labore et dolore LEARN MORE

FIT AFTER 50 BREAKTHROUGH

The Fit After 50 Breakthrough is a unique co: g program that helps busy executives, active adults, and former
athletes lose up 1o 20lbs in 90 days without hard to follow workouts, complicated diets, or spending long hours in the
gym so they can maintain lifelong fitness

ching

Phase 1 Phase 2

MINDSET MEALS

Ph

MOVEMENT

1. Mental Fitness Gameplan 1. Perfect Plate System 1. High Intensity Sprint System

If you want to get crystal clear on the
steps you should be taking right nov

2. Uitimate Energy Diet 2. simple Supplements Matrix 2. Cardio Free HR Plan

your goals. Then book your free call n
nostrud

3. 60 Minute Medical Degree 3. Fat Burning Furnace 3. Flexible Body Framework ullamco laboris nisi ut

aliguip ex ea commodo

consequat START YOUR FREE CALL
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CONVERT



GROWING A PRACTICE ISN'T ABOUT DOING MORE
IT'S ABOUT SEEING THINGS DIFFERENTLY.

Patients aren’t choosing a dentist the way
they used to. They’researching, filtering,
deciding—long before they everreach out.
The difference between being an option and
being the only choicecomesdown to how you
show up. This 3-step process shifts the focus
from chasing patientsto attracting the right
ones,building trust before they ever step
through the door,and turning that trust into
lifechanging results.



ATTRACTPOWER OF SOCIAL PROOF

Trustdoesn’t happen by accident. Patients trust what they see,and they want to
seepeople like them experiencing what’s possiblewith you.
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INFLUENCE DRIVES ACTION

53%o0f social m edia users who follow creators have
made a purchase after seeing an influencer’s post,
proving the power of trusted recomm endations in
driving decisions.

90/I||H|HI|H|

AUTHENTICITY & TRUST

Consumers perceive user-generated content as
2.4xmore authentic than brand-created content,
with 90% considering authenticity a critical factor
in their purchasing decisions.



CORE THEMES

A strong brand isn’tbuilt on random posts—it’sbuilt on consistencyand clarity.Corethem es keep your content focused,
making it easierto create,engage, and convert. They ensure every post reinforcesyour brand, attracts the right audience,

and builds trust.

WHO | AM WHO | TREAT WHAT I DO
- { WHY CORE THEMES MATTER J
Create arecognizable brand voice Reinforce expertise & trust
Your audience knows what to expectand why it matters Clearpositioning establishesauthority and credibility.
Streamline content creation Attract the right audience

Lesstim e spent brainstorming, more tim e delivering impact Messaging becom es magnetic when it’sconsistent.




STRATEGY

ﬁ[ CONTENTPLANNING } .

e Assign core them esto specific content categories (e.g.,personalinsights, patient
transformations, education)

e Plan 4-6 weeks at atim e—settopics in advance to stay consistent

e Use a content calendar to map out posts,ensuring a mix of storytelling, socialproof, and
expertise.

r—( CONTENT BATCHING ]

)

content for efficiency.

e Repurpose content—turn one video into multiple posts,reels,and stories
e Usetemplates to streamline design and captions.

\.

e Dedicate one day per month to filming, writing, and producing multiple piecesof

/—[ CONTENT PLANNING J

\_

e Automate posting with scheduling toolsfor your preferred platform

e Post at peak engagem ent tim esbased on audience insights (will vary based on
platform)

e Keep acontent bank of evergreen posts for quick accesswhen needed.




CORE TOOLS

PLANOLY CANVA
Visuallyplan, schedule, and auto-post content across CanvaPro simplifies graphic design with professional
Instagram, TikTok,and Pinterest. The drag-and-drop visual templates, brand kits, and Al-powered tools. Easily
planner helps you curate a cohesivefeed while managing create social m edia posts, carousels,and videos
captions, hashtags, and scheduling in one place. without needing advanced design skills.

\. J \.
)
DESCRIPT CHAT GPT

ChatGPTspeedsup content creation, brainstorming,
and repurposing, helping you craft compelling
captions, video scripts,and engagem ent strategies.
Use it to generate ideas,refine messaging, and
optimize posts for better reach.

Descript makes video editing as simple as editing text,
allowing you to remove filler words, add captions, and
repurpose longform videosinto short-form content in
seconds.

MANYCHAT

ManyChat automates Instagram DMs, Facebook m essages,and website chat, helping you engage with followersinstantly.
Setup keyword-based autoreplies, drive conversations,and turn socialm edia engagem ent into real leads.




Confused consum ers

do nothing

The truth is,confusion leads to hesitation.

Patients don’t alwayssaynobut they put off making a decision. They wait. Theyresearchmore.
Theytalk themselves out of it.

Think about it—how many times have you had a patient say,“l need to think about it”
or “Ineed to talk to my spouse”When they seemed soengaged during the initial
consult?

HESITATIONHAPPENS WHEN

e Theydon’t fully or what’s possible.understand their
options
e Theyaren’t sure how to to their loved ones. explain the

value
e Theyhaven’t had tim e to em otionally processthe

decision

It’snot about convincing them. It’sabout helping them
feelready. When they can clearlyseethe path ahead,
when they feelunderstood,and when they trust that
they’re making the right choice, everything shifts.
That’swhy we need a better way to guide patients

through the decision-making process.




WHAT IF EVERYTHINGCHANGED
BEFORE THEY WALKED IN?

Patients hesitate when they don’t have clarity.
Dentists waste tim e on consults that go nowhere.

It builds trust before the first visit.
Getsyou in front of the right patients. Eliminates the guesswork.
More trust. More conversions.More of the work you love.

J | -
FOR DOCTORS FOR PATIENTS
e Fewerno-shows and wasted consults e Away to exploreoptions without pressure
» 87% case acceptance rates because e A preview of their future smile before stepping
patients feel ready before they arrive into the office
« More tim e spent treating patients who are e The confidence to sayyeswithout hesitation.
alreadycommitted.




PHRASES FOR SUCCESS

“LET ME SHOW YOU WHAT’S POSSIBLE.”

] Patients need to seethe visionfirst. Thisphrase opens the conversation with excitement and fram esthe consult around
4 possibilities,not procedures.
\. J
4 )
N “YOU HAVE TWO GREAT OPTIONS FOR IMPROVING YOUR SMILE”
2 ) Offering clearchoices helps patients feelconfident and in control, turning uncertainty into excitement.
\. J
4 )
3 ) “YOU DON’T HAVE TO DECIDE RIGHT NOW.”
No one likesfeeling pressured.Removing urgency makes the processfeel easyand allows patients to commit on their own terms.
\. J
4 )
4 “I WANT YOU TO FEEL 1009% CONFIDENT BEFORE TAKING THE NEXT STEP.”

Patients don’t just need information—they need certainty. Thisphrase reassuresthem that they’rein control of the decision.

“WHEN YOU’RE READY, WE'LL MAKE THIS SEAMLESS.” CONFIDENT BEFORE TAKING THE NEXT STEP.”

The final touch. Thisphrase removesany lingering hesitation and reinforcesthat the next step will be simple, straightforward,
and fully supported




/Andlauer

HEALTHCARE GROUP

Integrity delivered



Andlauer Healthcare Group
Leading Global Supply Chain
Managem ent for Healthcare

Founded in 1991, AHG has evolved into a premier supply chain
management company. We specializein tailored pharma and healthcare
logistics solutions.

Sinceour IPOin December 2019, we continue our legacy of innovation

and excellencein healthcare logistics.

HEA LT HCARE GSRFO UP



AHG Family of Companies

A
A

ATS Healthcare " Truck Lines eliver security:

ATS Healthcare Skelton LSU Logistics Boyle Transportation

A leading healthcare logistics specialist, Provides specialized cold chain logistics, LSUis a 3PLprovider specializingin pharma, Boyle Transportation provides secure
offering temperature-controlled transport ensuring precisetemperature control for medical, and biotech logistics across Canada. logistics for life sciences and

solutions. healthcare products. government/defense, operating acrossthe

U.S.and Canada.

AACCURISTI>K

ADVANCING HEALTHCARE LOGISTICS

NON Al PRPACKK

AN ACCURISTIX COMPANY

Nova Pack Limited MEDDS Medical Delivery Service Accuristix

Atrusted third-party partner for contract A medical delivery service specializing in Delivers end-to-end supply chain solutions

packing, repackaging,and product assembly. prescription shipments from pharmacyto home, tailored for the pharmaceutical and
offering same-day delivery across Winnipeg with a healthcare sectors.

fleet of 50+drivers.



Exclusive Canadian Credo Partnership

ATS Healthcare

Exclusive Distribution

ATSHealthcare stands as the sole authorized Credo
distributor in Canada. This exclusive partnership ensures
Canadian healthcare providers receive the highest quality

temperature-controlled packagingsolutions.

Our partnership with PeliBioThermal brings world-classcold

chain technology to the Canadian market.

PELI

BIOTHERMAL




@@ Vancouver

Victoria @)

‘ Kelowna

@ Edmonton

@0 calgary

‘. Saskatoon

Regina

Winnipeg @

Quebec City e

‘ Montreal

‘ Ottawa

Toronto @@ @ Belevile
London . .

Hamilton
Windsor @)

ATS Healthcare:

Distribution Map
. ATS Healthcare Facilities
@ ATSHealthcare Partner Facilities
@ Refurbishment Facilities

@ stiohn's

@ Moncton

@ tHaiifax



S22

Temperature offerings for 15° — 25°
 Credo / Xtreme / CoolGuard PCM/ ADV

S4

Temperature offerings for 2° — 8°
« Credo / Xtreme CoolGuard / PCM/ ADV

20M

Temperature offerings for -25° — -15°
Credo/ Xtreme / CoolGuard ADV
« Cargoto be qualified Q4 2020

50M

Temperature offerings for sub -40°
« Credo (121/ 28I)




Series 22 Container Specifications  (ij ovraon

96-168 Hours
15°CTO25°CSuperior thermal protection in a convenient mid-size container.
The Créedo Cube™ is a passive and reusable shipper qualified to hold chilled SERIES 22 CONTROLLED
medical materialsat a safetemperat ure for up to five days.

Series 22 Universal - 9L, Unit 3, ISTA Summer Thermal Performance

s TEMPERATURE
(15°C to 25°C)

r ;1 VOLUME

u({: 3L, 4L, 8L, 10L,
12L, 16L, 28L,
421, 56L, 961

EERI BN NN

SERIES 22 UNIVERSAL

i (15°C to 25°C)

Jﬂ: TEMPERATURE

r ;1 VOLUME
/ 9L, 24L, 49L

. 1<
Compliance

Exceeds |ISTA7D and WHO PQSstandards. Fully validated for
air, sea,and ground transportation of temperature-sensitive
products.

1SO17025,1SO9001-2008 Accredited




Series4 Container Specifications

Series 4 - 2896, Unit 3 ISTA Summer Thermal Performance
Tem perature Range

Maintains temperatures between +2°Cand
+8°Cdepending on configuration. —‘ —‘ 1 —‘

Validation Duration

Provides 96+ hours of validated temperature

control. —

Payload Capacity

Availablein configurations from 4L to 96L

internal volume.

Compliance

Meets all relevant healthcare logistics /

regulatory requirements.




Our Family of Specialized Solutions

Crédo Cube™

Reusable

Self Conditioning

Courier Friendly

Up To 96HR Temperature
Control

Cold Chain

Credo DURACUBE™ LT

Crédo Xtreme™

Credo ProMed™

Reusable

Solid OR Soft Box Solution
Size—4L -> 96L

Ambient / Cold Chain/
Sub

-18 / Sub -40

Reusable

Solid Box Solution

Full Size (807L) OR Half Size
(371L)

Forklift Compatible

Ambient / Cold Chain/ Sub -
18

Reusable

Self Conditioning

Courier Friendly

Up To 96HR Temperature
Control

Cold Chain

CoolGuard Advanced™

S COOLGUARD"

ADVANCE

Single Use

Corrugated Box Solution
Up To 120HR Temperature
Control

Ambient / Cold Chain/
Sub-18



Xtreme Palletsfor High-Volume Shipping

Tem perature Precision

Maintains +0.5°Caccuracyacrossthe entire pallet footprint. Eliminates cold or hot

spots.

52 Capacity Optimization

Accommodates up to 400% more product volume than standard solutions.
Reducesshipping costs dramatically.

Logistics Integration

Compatible with standard material handling equipment. Streamlinesloading and
unloading operations.

@ Perform ance Validat ion

Advancedthermal mapping ensures product integrity. Provides documented
temperature profile throughout transit.
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Pricing Break Down - Per Use

01 02 03 04 05
y: &
E III S 3 l‘
Order Packed In Credo Order Shipped Order Delivered CallFor Return Pickup Refurb & Return
le. —S4;28L Soft Shell le. —$57.50 Per All Credos Are Subject All PerUse Customer All Per Use Programs

Turn Use ToATwo Pools Are Are Subiject
Turns PerMonth Subject To Ten Assets To AMinimum
Minimum / Commitment

Sample: Monthly Minimum Price Commitment: $57.50x 2 x 10 =$1150



Per Use Program V.S.Outright

Lower Transportation Cost —)
Lower Transportation Cost —
Purchase Cost —
Parts & Components —
Reverse Logistics Shipping —)
Outer Shell Replacement —
Cleaning & Disinfecting —
Volume Management —)
Volume Management —

Per Use Program

EachShipper Individually Qualified For Various
Temperature Uses—OQ Data Available

Lower Cost Of Transportation When Shipping Dry VS
Temperature Controlled

Lower Cost Of Transportation When Shipping
Ground VS Air (Longer Temp Run Time On Credo)

Amortized Over Each Shipment

Included In Per Use Price —normal wear and tear

Included In Per Use Price —No Additional Fees
Required

All Per-Use Programs Include Reverse Shipping Back From
Your Customer — Though The Refurb Centre —And To Your
Front Door (ReadyTo Use Again)

Outer Coroplast Shell Replacements Completed On An As-
Need Basis— No Additional FeesRequired

All Per-UsePrograms Include Cleaning & Disinfecting Of
Credo’s Prior To Returning Back To Your Front Door

Per-UseProgram Customers Are Able To Add Additional
Assets To Per-Use Pool As Needed To Manage Volume

K R [

K KK RRR X

Qutright: Purchase

EachShipper Individually Qualified For Various
Temperature Uses—OQ Data Available

Lower Cost Of Transportation When Shipping Dry
VSTemperature Controlled

Lower Cost Of Transportation When Shipping
Ground VSAir (Longer Temp Run Time On Credo)

Upfront Investment Required

Repair & Maintenance Available For Purchase

Parts & Components Available For Purchase

Reverse Shipping From Your Customer Back To
Your Front Door Is Billed As A Standard Shipment

Outer Coroplast Shell Replacements Completed On
An As-Need Basis —No Additional FeesRequired

Purchaser Must Clean & Disinfect At TheirOwn
Rate

Additional Assets Must Be Purchased To Manage
Volume Peaks

K R [

X

K K K R KRR



Per Use / Refurb Five Simple Steps

01 02 03 04 05
o}
> A = N/
¥ =7 )
Order Packed In Credo Order Shipped Order Delivered CallFor Return Pickup Refurb & Return
» Install 6 TICpanels « Contact ATSto * Order delivered to « Customer « ATSdelivers Credo
in box request pickup customer in contacts ATSby to Packout Refurb
temperature spec phone number Center
« Packproduct into on Credoto
Credo request Credo « Credois
return refurbished &
disinfected

e Credoisreturned



Implementation Roadmap

Specification Review

Define your exacttemperature requirements and shipping profiles.

QA Testing

Validate performance with your actual products in simulated conditions.

Pilot Program

Deploy solutions on selected routes.

Full Implem entation

Scaleacrossyour entire supply chain with our end-to-end
support.




