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GROW ING A PRACTICE ISN’T ABOUT DOING MORE
IT’S ABOUT SEEING THINGS DIFFERENTLY.

Patients aren’t choosing a dentist the way
they used to. They’re searching, filtering,
deciding—long before they ever reach out.
The difference between being an option and
being the only choice com es down to how you
show up. This 3-step process shifts the focus
from chasing patients to attracting the right
ones, building trust before they ever step
through the door, and turning that trust into
lifechanging results.



ATTRACT POWER OF SOCIAL PROOF

Trust doesn’t happen by accident. Patients trust what they see, and they want to
see people like them experiencing what’s possible with you.

INFLUENCE DRIVES ACTION

53% of social m edia users who follow creators have
made a purchase after seeing an influencer ’s post,
proving the power of trusted recomm endations in
driving decisions.

AUTHENTICITY & TRUST

Consum ers perceive user-generated content as
2.4x m ore authentic than brand-created content,
with 90% considering authenticity a critical factor
in their purchasing decisions.

53%

90%



CORE THEMES
A strong brand isn’t built on random posts—it’s built on consistency and clarity. Core them es keep your content focused,
making it easier to create, engage, and convert. They ensure every post reinforces your brand, attracts the right audience,
and builds trust.

Create a recognizable brand voice
Your audience knows what to expect and why it matters

WHY CORE THEMES MATTER

Streamline content creation
Less tim e spent brainstorming, m ore tim e delivering impact

Reinforce expertise & trust
Clear positioning establishes authority and credibility.

Attract the right audience
Messaging becom es magnetic when it’s consistent.

WHO I AM WHO I TREAT WHAT I  DO



STRATEGY

Assign core them es to specific content categories (e.g., personal insights, patient
transformations, education)
Plan 4-6 weeks at a tim e—set topics in advance to stay consistent
Use a content calendar to map out posts, ensuring a mix of storytelling, social proof, and
expertise.

CONTENT PLANNING

Dedicate one day per m onth to f i lming, writ ing, and producing multiple pieces of
content for efficiency.
Repurpose content—turn one video into multiple posts, reels, and stories
Use templates to streamline design and captions.

CONTENT BATCHING

Automate posting with scheduling tools for your preferred platform
Post at peak engagem ent tim es based on audience insights (will vary based on
platform)
Keep a content bank of evergreen posts for quick access when needed.

CONTENT PLANNING



CORE TOOLS

Visually plan, schedule, and auto-post content across
Instagram, TikTok, and Pinterest. The drag-and-drop visual
planner helps you curate a cohesive feed while managing
captions, hashtags, and scheduling in one place.

PLANOLY CANVA

Canva Pro simplifies graphic design with professional
templates, brand kits, and AI-powered tools. Easily
create social m edia posts, carousels, and videos
without needing advanced design skil ls.

DESCRIPT

Descript makes video editing as simple as editing text,
allowing you to rem ove filler words, add captions, and
repurpose longform videos into short-form content in
seconds.

MANYCHAT

ManyChat automates Instagram DMs, Facebook m essages, and website chat, helping you engage with followers instantly.
Set up keyword-based autoreplies, drive conversations, and turn social m edia engagem ent into real leads.

CHAT GPT
ChatGPT speeds up content creation, brainstorming,
and repurposing, helping you craft compelling
captions, video scripts, and engagem ent strategies.
Use it to generate ideas, refine m essaging, and
optimize posts for better reach.



Confused consum ers
do nothing

The truth is, confusion leads to hesitation.

Patients don’t always say nobut they put off making a decision. They wait. They research m ore.
They talk themselves out of it.

Think about it—how many tim es have you had a patient say, “I need to think about it”
or “I need to talk to my spouse” When they seem ed so engaged during the initial

consult?

HESITATION HAPPENS WHEN

They don’t fully or what’s possible. understand their
opt ions
They aren’t sure how to to their loved ones. explain the
value
They haven’t had tim e to em otionally process the
decision

It ’s not about convincing them. It ’s about helping them

feel ready. When they can clearly see the path ahead,

when they feel understood, and when they trust that

they’re m aking the right choice, everything shifts.

That’s why we need a better way to guide patients

through the decision-m aking process.



WHAT IF EVERYTHING CHANGED
BEFORE THEY WALKED IN?

Patients hesitate when they don’t have clarity.
Dentists waste tim e on consults that go nowhere.

It builds trust before the first visit.
Gets you in front of the right patients. Eliminates the guesswork.

More trust. More conversions. More of the work you love.

FOR DOCTORS

Fewer no-shows and wasted consults
87% case acceptance rates because
patients feel ready before they arrive
More tim e spent treating patients who are
already committed.

FOR PATIENTS

A way to explore options without pressure
A preview of their future smile before stepping
into the off ice
The confidence to say yes without hesitation.



PHRASES FOR SUCCESS
“ LET ME SHOW YOU WHAT’S POSSIBLE.”

Patients need to see the vision first. This phrase opens the conversation with excitem ent and fram es the consult around
possibilities, not procedures.

1

2

3

4

5

“ YOU HAVE TWO GREAT OPTIONS FOR IMPROVING YOUR SMILE”

Offering clear choices helps patients feel confident and in control, turning uncertainty into excitem ent.

“ YOU DON’T HAVE TO DECIDE RIGHT NOW.”
No one likes feeling pressured. Rem oving urgency makes the process feel easy and allows patients to commit on their own terms.

“I WANT YOU TO FEEL 100% CONFIDENT BEFORE TAKING THE NEXT STEP.”

Patients don’t just need information—they need certainty. This phrase reassures them that they’re in control of the decision.

“ WHEN YOU’RE READY, WE’LL MAKE THIS SEAMLESS.” CONFIDENT BEFORE TAKING THE NEXT STEP.”

The final touch. This phrase rem oves any lingering hesitation and reinforces that the next step will be simple, straightforward,
and fully supported
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Andlauer Healthcare Group
Leading Global Supply Chain
Managem ent for Healthcare
Founded in 1991, AHG has evolved into a premier supply chain
management company. We specialize in tailored pharma and healthcare
logistics solutions.

Since our IPO in December 2019, we continue our legacy of innovation
and excellence in healthcare logistics.
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AHG Family of Companies

ATS Healt hcare

A leading healthcare logistics specialist,
offering temperature-controlled transport
solutions.

Skelton

Provides specialized cold chain logistics,
ensuring precise temperature control for
healthcare products.

LSU Logist ics

LSU is a 3PL provider specializing in pharma,
medical, and biotech logistics across Canada.

Accurist ix

Delivers end-to-end supply chain solutions
tailored for the pharmaceutical and
healthcare sectors.

MEDDS Medical Delivery Service
A trusted third-party partner for contract
packing, repackaging, and product assembly.

A medical delivery service specializing in
prescription shipments from pharmacy to home,
offering same-day delivery across Winnipeg with a
fleet of 50+ drivers.

Boyle Transport at ion

Boyle Transportation provides secure
logistics for life sciences and
government/defense, operating across the
U.S. and Canada.

Nova Pack Limit ed
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Exclusive Canadian Credo Partnership

Exclu sive Dist ribut ion

ATS Healthcare stands as the sole authorized Credo
distributor in Canada. This exclusive partnership ensures
Canadian healthcare providers receive the highest quality
temperature-controlled packaging solutions.

Our partnership with Peli BioThermal brings world-class cold
chain technology to the Canadian market.
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ATSHealthcare:

Distribution Map
• ATS Healthcare Facilities

• ATS Healthcare Partner Facilities
• Refurbishment Facilities

Windsor

London
Hamilton

Toronto Belleville

Ottawa

Montreal

Winnipeg

Regina

Quebec City

Moncton

Halifax

St John’s

Victoria

Vancouver

Kelowna Calgary

Edmonton

Saskatoon



S22
Temperature offerings for 15⁰ → 25⁰
• Credo / Xtreme / CoolGuard PCM / ADV

20M
Temperature offerings for -25⁰ → -15⁰
Credo / Xtreme / CoolGuard ADV
• Cargo to be qualified Q4 2020

50M
Temperature offerings for sub -40⁰
• Credo (12l / 28l)

S4
Temperature offerings for 2⁰ → 8⁰
• Credo / Xtreme CoolGuard / PCM / ADV
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Series 22 Container Specifications

Tem perat ure Ran ge

Design Features
Lightweight composite shell with vacuum insulated
panels. Integrated smart sensors monitor temperature,
humidity, and shock events.

Com pliance
Exceeds ISTA 7D and WHO PQS standards. Fully validated for
air, sea, and ground transportation of temperature-sensitive
products.

15°C TO 25°C Superior t hermal protect ion in a convenient mid-size cont ainer.
The Crēdo Cube is a passive and reusable shipper qual i f ied to hold chi l led
medical mat erials at a safe temperat ure for up to f ive days.

ISO17025, ISO9001-2008 Accredited
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Series 4 Container Specif ications

Tem perat ure Ran ge

Maintains temperatures between +2°C and
+8°C depending on configuration.

Validat ion Durat ion
Provides 96+ hours of validated temperature
control.

Payload Capacit y
Available in configurations from 4L to 96L
internal volume.

Com pliance
Meets all relevant healthcare logistics
regulatory requirements.
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Our Family of Special ized Solutions

• Reusable

• Solid OR Soft Box Solution

• Size – 4L -> 96L

• Ambient / Cold Chain /

Sub

• -18 / Sub -40

• Reusable

• Solid Box Solution

• Full Size (807L) OR Half Size

(371L)

• Forklift Compatible

• Ambient / Cold Chain / Sub -

18

• Reusable

• Self Conditioning

• Courier Friendly

• Up To 96HR Temperature

• Control

• Cold Chain

• Single Use

• Corrugated Box Solution

• Up To 120HR Temperature

• Control

• Ambient / Cold Chain /

• Sub -18

• Reusable

• Self Conditioning

• Courier Friendly

• Up To 96HR Temperature

• Control

• Cold Chain

Crēdo Cube Crēdo DURACUBE LT Crēdo Xt rem e Crēdo ProMed CoolGuard Advanced
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Xt reme Pallets for High-Volume Shipping

Tem perature Precision

Maintains ±0.5°C accuracy across the entire pallet footprint. Eliminates cold or hot
spots.

Capacity Op t imizat ion

Accommodates up to 400% more product volume than standard solutions.
Reduces shipping costs dramatically.

Logist ics Integrat ion

Compatible with standard material handling equipment. Streamlines loading and
unloading operations.

Perform ance Validat ion

Advanced thermal mapping ensures product integrity. Provides documented
temperature profile throughout transit.
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Order Pack ed In Credo Order Shipp ed Order Del ivered Cal l  For Return Pickup Refurb & Return

Sample: Monthly Minimum Price Commitment: $57.50 x 2 x 10 = $1150

Ie. – S4; 28L Soft Shell Ie. – $57.50 Per
Turn Use

All Credos Are Subject
To A Two

Turns Per Month
Minimum

All Per Use Customer
Pools Are

Subject To Ten Assets

All Per Use Programs
Are Subject

To A Minimum
Commitment

Pricing Break Dow n - Per Use



Lower Transportation Cost

Lower Transportation Cost

Purchase Cost

Parts & Components

Reverse Logistics Shipping

Outer Shell Replacement

Cleaning & Disinfecting

Volume Management

Volume Management Per-Use Program Customers Are Able To Add Additional
Assets To Per-Use Pool As Needed To Manage Volume

Each Shipper Individually Qualified For Various
Temperature Uses – OQ Data Available

Lower Cost Of Transportation When Shipping Dry
VS Temperature Controlled

Lower Cost Of Transportation When Shipping
Ground VS Air (Longer Temp Run Time On Credo)

Upfront Investment Required

Repair & Maintenance Available For Purchase

Parts & Components Available For Purchase

Reverse Shipping From Your Customer Back To
Your Front Door Is Billed As A Standard Shipment

Outer Coroplast Shell Replacements Completed On
An As-Need Basis – No Additional Fees Required

Purchaser Must Clean & Disinfect At Their Own
Rate

Each Shipper Individually Qualified For Various
Temperature Uses – OQ Data Available

Lower Cost Of Transportation When Shipping Dry VS
Temperature Controlled

Lower Cost Of Transportation When Shipping
Ground VS Air (Longer Temp Run Time On Credo)

Amortized Over Each Shipment

Included In Per Use Price – normal wear and tear

Included In Per Use Price – No Additional Fees
Required

All Per-Use Programs Include Reverse Shipping Back From
Your Customer – Though The Refurb Centre – And To Your
Front Door (Ready To Use Again)

Outer Coroplast Shell Replacements Completed On An As-
Need Basis – No Additional Fees Required

All Per-Use Programs Include Cleaning & Disinfecting Of
Credo’s Prior To Returning Back To Your Front Door

Additional Assets Must Be Purchased To Manage
Volume Peaks

Per Use Program Out right PurchasePer Use Program V.S. Out right
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Order Pack ed In Credo Order Shipp ed Order Del ivered Cal l  For Return Pickup Refurb & Return

• Install 6 TIC panels
in box

• Pack product into
Credo

• Contact ATS to
request pickup

• Order delivered to
customer in
temperature spec

• Customer
contacts ATS by
phone number
on Credo to
request Credo
return

• ATS delivers Credo
to Packout Refurb
Center

• Credo is
refurbished &
disinfected

• Credo is returned

Per Use / Refurb Five Simple Steps
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Implementat ion Roadmap

Specificat ion Review
Define your exact temperature requirements and shipping profiles.

QA Test ing
Validate performance with your actual products in simulated conditions.

Pilot Program
Deploy solutions on selected routes.

Ful l  Implem entat ion
Scale across your entire supply chain with our end-to-end
support.


